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JaHHas cmames noceawieHa aHanu3y UHHOBAYUOHHOU akmugHocmu psda cmpad JlamuHckol Amepuku. [lpoaHanu3uposaHs makue cocmas-
JIAI0WUe, Kak posib HayKu, GU3Hec-coobujecms, a mak»e 20cy0apCmeeHHas NOJIUMUKA, HaNPasieHHAsA Ha Nepexo0 K SKOHOMUKe, OCHOBAHHOU HA
Hay4HbIx 3HaHUsAX. Ha ocHogaHuu «the Gibbon’s Model» nposedeHo cpasHeHue UHHOBAUUOHHbIX Modesiel, Komopble peanusylomcs 8 bpasunuu,
Yunu u Mekcuke. [TosyueHHble O0aHHbIE MOXHO UCNOIb308dMb KAK Npakmuyeckult uHCmpymeHmapul popmMupo8aHus UHHOB8AYUOHHOU Nosu-
MUKU 8 pa3guBaroujuxcs cmpaHax. B 3aknoyeHue npedcmagieHa oyeHKa UHHOBAUUOHHOU akmusHOCMU cmpaH JlamuHckoU AMepuku.

This article offers an analysis of innovation activities in three Latin American countries. Such components as the role of science, business communities,
and public policies in the transition to a knowledge-based economy are analyzed. Based on the Gibbons Model, innovative models that are being

implemented in Brazil, Chile, and Mexico are compared. The data obtained may be used as a practical tool in developing countries.
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Beepenue

«Kpemnunesas ponmra» 8 CLLUA npogpomxaet ocra-
BATBCS YHWMKAMbHBIM MECTOM, A€ HO OAHOM Tep-
PUTOPUM COBPAHLI CAMbIE KPYMHbBIE M M3BECTHbLIE
[T-komnarum co Bcero mmpa. MHorue rocynapcrsa
MBITQAMCL CO3AATh Y ceba MOXOXMe YCoBMA U NO-
ctpouts ceon «Kpemuuesbie monuHbly. MHtepec k
YKA3AHHOMY GEHOMEHY MPOLOMKAET MPUBNEKATH
YYE€HbIX U MONUTUKOB M3 PA3HbIX CTPAH, NbITAKOLWMXCA
PA3raAaTL €€ CEKPET M MEPEH:Tb OMbIT. Te, KTO yxke
MBITQACS 3TO CAENATh, YOEAUnucs, YTO CKOMMPOBATHL
HonunHy HEBOZMOXHO, HO MOXHO MPUMEHUTE MeXa-
HU3MbI, KOTOPbIE CMOCOBCTBOBAMM €€ CO3LAHMIO,
€Crv CHOYANa mx aaanTMPOBATL K Crieumduke CTpa-
Hbl, T4E 3TO NMPUMEHEHUE MIIAHUPYETCS.

Crpatbl JlatnHckon Amepuku, HOXOAAWMECS MO CO-
cenctey ¢ CLUA, ssnsioTca cTpaTernyeckum napTHe-
POM MHOTUX CTPOH IOXHOTO KOHTWHeHTa. B Jlatuh-
ckoit AMepuke B MOCnepHune roasl BO3POC MHTEpPEecC
K IT-npeanpuHumarenscray. MHorve nepcnekTusHbie
CTaPTAnL CTAPAKOTCA PA3BMBATL BU3HEC UMEHHO B
«KpemHuresoi nonuHe», rae CocpenoToHeHO MHOMO
TQNQHTIMBLIX OAEM, BEHYYPHbIX GOHAOB M CO3AAHA
COOTBETCTBYIOLWLAN MHPPACTPYKTYpa. B TO e camoe
Bpems B page cTpaH JlatuHckoi Amepuku npousouw-
nm pedbopPMbl HO TOCYAAPCTBEHHOM YPOBHE, KOTOPbIE
HOMNPOBAEHbl HO CO3AAHWME HOBOMO TUMA SKOHOMMKM,
OCHOBAHHOTO HA HAYYHBIX 3HAHUAX U MPUMEHEHMM
HoBsbix TexHonorui. Cernyac nepen crpanamu Jlatun-
CKOM AMEPUMKM CTOMT 30AQYA CO3AAHKSA TAKOTO KO-
HOMMYECKOTrO KIIMMATA, KOTOPLIA Obl CTUMYIMPOBAU
CTAPTAMbI U BEHYYPHYIO MHAYCTPMIO BHYTPM MX CTPAH.

Introduction

Silicon Valley (SV) continues to be a unique place that
is home to the largest and best-known information
technology (IT) companies in the world. At various
times, many countries have tried to create similar
conditions and build their own “Silicon Valley,” and
the SV phenomenon continues to aftract scientists
and politicians from different countries who are
trying to discover the secret to it. Their experience
shows that it is impossible to copy the Valley, but
it is possible to use the existing mechanisms that
contributed to the creation of SV, but adapted to the
specifics of the country where it is to be implemented
[Pospelova T. 2012].

Latin American countries are geographically close
to the United States, and many countries there
are strategic partners with it. In Latin America,
as elsewhere, interest in IT entrepreneurship has
increased in recent years. Many promising startups
are trying to develop business here, in Silicon Valley
where talented people, venture capital funds, and
infrastructure are brought together. At the same
time, some countries in Latin America have instituted
reforms at the state level, aimed at creating a new kind
of economy based on scientific knowledge and the
application of new technologies. At present, several
Latin American countries face great challenges in
creating a climate that can promote the development
of startups and the venture capital industry.

Despite the experience of countries in Asia and
northern Europe that demonstrate the success



MHHOBALUN

HecmoTps Ha onbIT NporpeccueHbix CTPAH, KOTOPbIE
ycnewHo crpost «knowledgebase economy», Ho-
GIOACIOTCS elle CyLLeCTBeHHbIE npobensl B Teope-
TMYECKOM (HOYYHOM) OBOCHOBAHMM NEPEXOAA K AAH-
HOMY THMY SKOHOMMKM, OTCYTCTBYIOT METOAMYECKHE M
HOPMOTHBHbIE AOKYMEHTbI, KOTOPLIE PA3BMBAIOLLMECS
CTPaHbl cMOrM Bbl UCNONB30BATL. TeM He MeHee, B
HOCTOALLEE BPEMS YXXE MOXHO BbIAEIUTL 2 LOMMHM-
pytoLLME B PACCMATPMBAEMOMN OBNACTU KOHLEMUMN:

* KNACTEPHAS KOHUEMNUMA, OCHOBAHHASA HA MHTErpa-
UMK AeSTENbHOCTU B PErMOHE PALA COMPSKEHHbBIX
B3AMMOCBS30HHbIX MPOM3BOACTBEHHbIX W HAYYHO-
06pa30BATENbHBIX OPraHM3AUMIM, obecnednsato-
O JOMNOMHUTENbBHbIA CUMHEPreTUYeCKMin CoLManb-
HO-3KOHOMMUYECKMIt 3D PEKT;

* koHuenuus «Tpoiroi cnvpanuy (TC), k Hegopaspa-
BGOTAHHOCTM TEOPUM KOTOPOI y4EeHbIE OTHOCAT:

- HEBO3MOXHOCTb  OBBEKTUBHOTO  M3MEPEHMs!
COLMANbHO-3KOHOMMYECKOTO 3ddekTa npu ee
BHEAPEHMU, KOTOPbIN, HECOMHEHHO, JOCTHIa-
etca [1];

- TPYAHOCTH B yueTe cneundukm CTpaH, rae nna-
HUPYETCS UCMONb3OBAHME AAHHOM KOHLEMNUMM;

- OTCYTCTBME HAYYHO OBOCHOBAHHBIX MEXAHM3-
MOB ONTMMM3ALMM B3AMMOAEICTBUA MEXY HO-
yKOM, B1u3Hecom 1 rocyaapctsom [4].

MPUHUMAR BO BHUMAHME, YTO MPUMEHEHWE YKA3QH-
HbIX MPOrPECCHBHBIX KOHUENUMA MAAHUPOBAHMSA M
YNPABAEHMS COLMABHO-3KOHOMUYECKUM PA3BUTHEM
pPEerMoHOB nonyyaeT Bce Oonee WMPOKOE Pacnpo-
CTPOHEHWE B MMPOBOM NPAKTUKE, HO NPU STOM BCE
ele OTCYTCTBYET OBLUENPUIHAHHbIA UHCTPYMEHTA-
pui, No3sonsiowmin obecneunts obbekTUBHOE onpe-
[eneHue [OCTUIrOEMOro MpW 3TOM COLMANbHO-3KO-
HOMWUYEecKoro >¢bdekTa, MNonbITAemcs BHECTW CBOK
NOCUNbHBINM TEOPETUUECKUIA M NPAKTUUECKMIA BKNAL, B
peLIeHue PacCMaTPUBAEMON NPOBAEMbI.

Konu,en'rycmwble TeopeTnveckme OCHOBbI

«Gibbons’s Model»

DPbEKTUBHBIM MHCTPYMEHTAPMEM ANt CONOCTABNEHMS
M CPOBHEHWS AOCTUIAEMBIX PE3YNLTATOB OT MPUMEHE-
HWA UHHOBALWOHHbIX MOLIENEN NNAHUMPOBAHMA M YNPaB-
NEHMS  COLUMAINBHO-DKOHOMMUYECKMM  PO3BMTUEM, KAK
OTAEMbHBIX PErMOHOB, TAK M SKOHOMWK CTPAH B LIENIOM
MOXET CIY>KUTh, MO HALLIEMY MHEHMIO, MOAENb Npodec-
copa M660oHca (Gibbons) us Crsnadbopackoro yHusep-
cuteta (CLUA). B «Gibbons’s Model» moxHo sbinenuts
YETHIPE MABHBIX SMEMEHTA: MPABMIbHBIA NPOU3BEAEH-
e npoaykT (The Right Product); npaeunsHas npows-
soacteenHas komaHaa (The Right Team); uctounmkm
kanutana (Sources of Capital); otseuatowas Tpebo-
BaHWam mHbpacTpykTypa (Appropriate Infrastructure),
KOTOpPbIE, MO MHEHMIO YYEHOTO, ABNAIOTCA KIIOUYEBLIMM
noka3aTenamm GOPMMPOBAHMA MHHOBALMOHHOM SKOHO-

associated with the construction of a knowledge-
based economy, there is an absence of a theory
underpinning the transition to this type of economy
and no metrics or models for developing countries to
follow [Shaimieva E.SH., 2011].

Two dominant concepts of regional development can
be distinguished:

e The cluster concept, based on relationships
between a number of organizations

* The Triple Helix Model (TH) [Etzkowitz, H. and M.
Ranga (2011)]

Inthe scientific world, the TH theory has been criticized
for lacking a theoretical foundation:

1. lts results cannot be quantitatively measured
[Drobot, 2009].

2. It cannot take into account the specifics of the
countries where it is to be used.

3. The mechanisms employed to achieve cooperation
among science, business, and government are
unclear.

Responses to some of these critiques can be found
in a combination of the two models of regional
innovation development as they are not contradictory
but, rather, complementary. Clusters can be used as
a hybrid organizational format for interaction among
universities, business, and government, and the TH
Model can be a tool of regulation among cluster
members [Pospelova, 2012].

Some countries are implementing these theories,
but at the moment there is no tool that allows
the effectiveness and results of the models to
be compared. No model exists that can clearly
demonstrate the progress achieved by a particular
region in the formation of an innovative model of
economics compared with other regions or countries.

Theoretical Foundations

of the Gibbons Model

One model that is an effective tool for comparing
and contrasting innovative models in different regions
and countries was designed by Professor Gibbons at
Stanford. The Gibbons Model has four main elements
that, according to its creator, are key indicators of
the knowledge-based economy: the right product,
the right team, sources of capital, and appropriate
infrastructure. Each of these items is broken into
components, which are evaluated both qualitatively
and quantitatively.

Using this model in combination with the Triple
Helix concept responds to some of the criticisms
listed above.
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MUk 3Hanmi (knowledgebase economy) [3]. Kaxayio
M3 3TUX SKOHOMMUYECKMX KATEropmit XxapakTepuayIioT co-
BOKYMHOCTU (CUCTEMBI) MOKA3ATENEN, OLEHWBAIOLLMX MX
KQUECTBEHHO M KOMMYECTBEHHO, YTO MO3BONSET AOCTA-
TOYHO OBBLEKTUBHO OLEHMBATL OCTUrQEMBIE PE3YNbTa-
Tbl U OCYLLECTBASAT CPABHUTENbHbIA QHAMM3 PA3AMYHBIX
BAPMAHTOB NPUMEHAEMBIX Ha MPAKTMKE MOAENei nna-
HUPOBAHMA U YNPABAEHMS.

Mcnonbsosanne mopenu TMb6oHca B komMBMHAUMM
¢ koHuenuunen TC MoxeT No3BoNUTL NMKBMAMPOBATL
PAfl CYLLECTBYIOLMX HEAOCTATKOB M npobenos, oT-
MEYAEMbIX CMEeLMANMCTAMM U UCCNEAOBATENSMM B CO-
BPEMEHHOM Teopum « T pOMHOM CIUPAnuy.

Tabnuua 1
Gibbons’s Model

CosnaHre nNpaBmnbLHOrO Npo-
LyKTa:

CoszpaHue NpaBUIbLHOM KO-
MAHAbI:

* Hanuune BbicokoknaccHowM u
CMNIOYEHHOM KOMAHL!;

* Hanuume rmbkoctu ons mus-
MEHEeHUd, eCnn TaKoe NoHAAo-

Burcs; * XenaHue M BO3MOXHOCTb

* Hannuve natenta wnm ana- | paGotats 30 mgeto.
IOrd NPOBOBOM  3ALUMTH B
Kayectee 6apbepa OT KOMu-

POBAHMS;

* Hanuune BbICOKOro pbIHOY-
HOro Cnpoca.

Mcrounmku kanutana: Pazsutas undpacrykrypa:

* busHec-axrens; TexHuueckme XapakTePUCTHKM:

* Hannuune obopynosan-
Horo paboyero mecra;

* [MpodeccroHanbHble BeH-
YYPHBIE KAMUTANUCTEI;

 octyn k TexHonorusim

U Hanuuue npodeccmo-
HANbHbIX CNEeUnanmncTos,

* KpynHeie
KOMNAHWK;

NPOMbILLNEHHbIE

* YcnelwHsle npeanpuHumaTe-
N1, KOTOpPbIE 30HMMAIOTCS WH-
BECTULMAMM

» CoznaHme Takux ycnoBui,
npu KOTOPBIX CTAPTAMI
(startup) moryT cdoky-
CHMPOBATLCA TONBKO HA
NPOAYKTE 1 CKOpenLem
BLIBOAE €70 HA PbIHOK.

CoumansHble XapaKTEPUCTHKM
« [lenosoi knumar;

* Tepnumoe oTHowwe-
HME K Heyaauam;

* BO3MOXHOCTb MOKMHYTH
KOMMQHMIO U MPOAOMKUTL 30
HUMQTLCA AAHHOM 061ACTbIO
CAMOCTOATENBHO NPU YCIOBUM
COBMIOAEHUA NPAB HA UHTES-
NEKTYQmbHYIO COBCTBEHHOCTb.

O6pasosaTtensHbie
XQAPAKTEPUCTUKM:

» Dopmuposarime npes-
NPUHAMATENBCKOTO AyXa
B yHuBepcuteTax [5];

* Hanuuue cunbHoi uc-
cneaosaTensckom 6asel,
MHXEHEPHOM LLUKOSbI U1
6u3Hec-06pa3oBaHUS;

» CosnaHue ceaam ¢
613HEC-COOBLLECTBOM.

Table 1

Gibbons’s Model

The Right Product

1. Ability to change if needed
(can be developed rapidly)

2. Availability of patent

or other legal protection
that can serve as a barrier
to entry for others

3. Availability of significant
market potential

The Right Team
1. Having high-quality,
highly dedicated team

2. Desire and ability to work
for the sake of an idea

Availability of capital
* Angel investors

* Professional venture
capitalists

* Large industrial firms

* (Previously successful
entrepreneurs who are
using persona financial
resources assets)

Appropriate Infrastructure
Technical Characteristics:

* Availability of appropriate
space for operations

* Access to high-quality,
basic technology

(software development,
chip design, efc.)

* Allowing startup to focus
on its products and introduce
them to the market quickly

* Reduce technical risks
Social Infrastructure

* Business climate (qualitative,
emotional nature of the
intellectual and business
climate that supports startup)
[Chesbrough H.W. 2005]

« Tolerance of failure

* Ability to leave a company
and form a startup that
directly competes with it

Educational Infrastructure

* Formation of
entrepreneurial environment
in universities (Pospelova
and Ivashenko, 2013)

* Availability of a

solid research base,
engineering school, and
business education

* Development of
collaboration between
university and business

Source: Materials from the lecture The Greatest
Innovations of Silicon Valley, Continuing Studies,
Stanford University, [Eugene Shteyn, 2014].

Source: Materials from the lecture The Greatest
Innovations of Silicon Valley, Continuing Studies,
Stanford University, [Eugene Shteyn, 2014].
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AHANM3 MHHOBALMOHHOM AKTMBHOCTU
B crpaHax JlatuHckoi Amepuku
Ha ocHOBAHWM Mogenu MMb6oHca

McTopmyecku Cnoxmnock Tak, 4TO CTpaHs! JlaTuHckom
Amepuku nofeneHsl Ha A4Ba 6NoKA: COLUMANMCTUYECKM
opuerHtuposaHHbii Cesep (Mepy, bonuens, Bere-
cyana, IKBAAOP) M KAMUTAMMCTUYECKU OPUEHTUPO-
saHHbiit Or (Bpasunus, Aprentura u Yunu). B stux
CTPAHOX B 30BUMCUMOCTM OT WX MONMUTUYECKON HO-
NPABAEHHOCTU HABMOAAETCS PA3HBIN YPOBEHL COLK-
QNbHO-3KOHOMMUYECKOTO Pa3enTUa. PelueHne 1oxHbIx
CTPAH NEPEeNTH K SKOHOMMKE, OCHOBAHHOM HA HOBbIX
TEXHOMNOTUAX, B NOCNEAHUE AECATUNETUS CNOCODCTBO-
B0 0OPA30BAHMIO e 6OMbLIErO SKOHOMUYECKOTO
HepaseHctea mexay Cesepom u tOrom. [lanee 6ynert
NPEACTABNEH OCHOBHOM MaTepuan no crpaHam Jla-
TUHCKOM AMEPUKM, KOTOPBIN yaanocs cobpatb ¢ no-
MOLLbIO MHTEPBBIO Y MPEANPUHUMATENEN, CNeumani-
CTOB M HAYYHbIX PABOTHUKOB.

AHAONM3 TPeHAOB MHHOBALMOHHOM QKTUBHOCTM HA
npumepe psaga ctpad JlatuHckon Amepukn

1. bpaszunus

Bpasunus nopaxaer cBouMMKM TEMNAMM MOAEPHU3A-
UMM U Pa3BUTMS dKOHOMMKM. C KOXObIM rofoM BCe
60rbLIE MHOCTPAHHbIX MHBECTUUMI NOCTYNAET B CTPA-
Hy, 4TO fiake 0ByCNnoBUNO nosieneHue TepmuHa: «bpa-
sunbckoe uypo». Camu BpasmibLbl YTBEPXKAAKOT, YTO
CErofiHsLUHEE «4yAO» — 3TO PE3yNbTAT LONTOCPOUHOM
CTPaTEMMH, KOTOPYIO PECNM3yeT NMPABUTENLCTBO HA
NPOTRKEHUM NOCNeaHWx ABaauaTv net. [epsbin war
€e 30K/I0Yancs B MPUOPUTETHOM HAMPABEHUN UHBE-
CTULMIM B COBEPLUEHCTBOBAHME YETOBEYECKOTO KAMM-
Tana, 1.e. B 06pasosaHue u Hayky. [osmums npasu-
TENbCTBA BbINA CeayoLLas: Yem BOMbLIE MHBECTULMI
OYLET BIOXEHO B YHUBEPCUTETLI MPH MX MPABUITEHOM
LEeNeBOM MCMONb30BAHMM, TEM Bbilue OyayT B MUpe
nosuuun bpasunun e 31ux obnactax. B pesynsrate
cerofiHa Hay4Ho-obpasosaTensHas cuctema bpasu-
FIMM BXOOMT B AECATKY HOMBOMNEe CUIbHBIX B MUPE.

B nocnegrue rogbl B ctpaHe Habnogaetcs GypHbii
POCT KOMWYECTBA MHHOBALMOHHBIX CTAPTAMNOB, NpPwu-
yemM NpeanpPUHUMATENM MCMOMb3YIOT MX KOMWPOBA-
HME KOK IMABHYIO OCHOBOHHYIO HO PLIHOYHOM Crpoce
CTPATETMIO CO30AHMA NPABMIbHBIX NPOAYKTOB. B bpa-
3UMKM CYLLIECTBYIOT BCE CAMbIE MOMYNAPHBIE MUPOBbLIE
cepeucsl, Takme kak Amazon, Groupon u T.4., HO
OHM CO3AAHBI MMEHHO BPA3MILCKMMM CTAPTANAMM U
afaNTUPOBAHbI 41 MECTHOTO PbIHKA. [NaBHbIA dak-
TOP ycnexa 3aknoyaeTcs B TOM, YTO NPeanpuHUMA-
TENM HAYYMIUCh BLICTPO BHEAPSTb CKOMUPOBAHHBLIN
NPOAYKT, YUUTLIBAS CneunduKy CTPAHbI, YTO CNocob-
CTBYET YMEHbLUEHMIO BXOAHbIX Gapbepos. B pesynb-
Tare, Hactoawemy Amazon unu Groupon CnoxHo
KOHKYPHUPOBATb C MECTHBIMU KOMMOHUSAMM.

Innovation-Related Activity in Latin America

Historically, Latin American countries are divided
between the socialist-oriented North—which consists
of Bolivia, Ecuador, Peru, and Venezuela—and the
capitalist-oriented ~ South, comprising Argenting,
Brazil, and Chile. Depending on the orientation
of each country, different levels of economic
development have been achieved In addition, the
decision of the southern countries to move toward
an innovation-based economy in recent decades has
created even greater economic inequality between
north and south in Latin America than before.

The case of Brazil

Brazil has achieved impressive economic growth
rates. Every year, more and more foreign investment
flows into the country, which has led to the rise of
the term “Brazilian miracle”. Brazilians say that
today’s miracle is the result of a long-term strategy
that the government has been implementing for the
past twenty years. The first step of the strategy was
to invest in human capital, education, and science.
The government’s position was that the more that is
invested in universities when properly run, the higher
an academic position Brazil will attain in the world of
science.

In recent years the country has experienced rapid
growth in startups, and to create the right product
for Brazil, its entrepreneurs have chosen the unique
strategy of copying. All the most popular services,
such as online vendors, are available in Brazil.
However, they are delivered by Brazilian startups and
adapted to the local market. The main success factor
lies in the fact that entrepreneurs have learned to
develop the copied product rapidly, taking account
of country specifics, which helps to reduce barriers to
entry. Thus, it is difficult for Amazon or Groupon, as
examples of the services that have been copied, to
compete with local companies.

Brazil has been actively promoting the development
of incubators, most of which function as accelerators.
Programs vary in directions and methods of
organization. The most famous programs in Brozil
are as follows.

* One of the first accelerators in Brazil is the network
Aceleradora.net, founded in 2008 by Yuri Gitahy.
Unlike most accelerators, which focus on large
cities, Aceleradora.net covers cities of all sizes
throughout Brazil, which promotes development of
the country. It offers programs designed for three
months, including consulting services, mentoring,
attending a conference, and networking. At the
moment, about 100 startups participate in this
program [The Lean Startup, 2011].
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B Bpasunum akTMBHO passmBaIOTCA MHKYGATOPSI, GOMb-
WO 4aCTb KOTOPbIX paboTaeT Kak aKCenepaTtopsi.
Mporpammsl Pa3HOOBPA3HLI MO HANPABIEHWAM U CNO-
cobam opranusaumm. Janee 6yayT onmMcaHbl camble u3-
BECTHbIE MHHOBALMOHHbIE NPOrPAaMMbI Bpasunim.

OaHMM 13 NepsLIX akcenepatopos B bpasunmm Geina
cetb Aceleradora.net, ocHosanHas B 2008 ropy
tOpuem Tutaxu (Yuri Gitahy). B otnnumne ot 6onb-
LWIMHCTBA OKCENEPATOPOB, OPUEHTUPOBAHHbIX TOMBKO
HO MEranofnChl, OHQ OXBATLIBAET TAKXE M MAfbIe M
cpepHue ropopa no scei bpasunmm, yto cnocob-
CTBYET YCKOPEHHOMY COLMANbHO-3KOHOMMYECKOMY
paseuTUIO perMoHos. [lporpamma paccumnTaHa Ha
3 mecaua u sknoyaeT B ceba NpefocTasneHne KOoH-
COATUHIOBLIX YCAYT, MEHTOPCTBO, y4acTue B paboTe
TEMATUYECKMX HOYYHO-NPAKTUYECKMX KOHPEPEHLIMIA 1
«networking». B HOCTOALWMI MOMEHT B 3TO NPOrpam-
Mme npuHumatoT ydactme okono 100 crapranos.

21212.com — 310 ceTb AKCenepaTopos, KOTOPLIE HAXO-
nsTca B asyx ropopax: Puo-pe-XKaneipo (noutossii koa
- 21) u Huio-Mopk (noutossiit kog — 212). Coemrme aga
NOYTOBLIX KOAQ, NOMYYOEeM HO3BAHME AKCENepaTopa —
21212, kotopsiit dokycupyetcs Ha [T-npoektax. dan-
HOS YETBIPEXMECAYHAA MPOTPAMMA BKMoYaeT B cebst
nocesHsle MHBecTUuMM B pasmepe R$20,000 ($12,700)
1 NOMOLLL 3HOMEHUTHIX B JlaTuHCKoM AMepuke MeHTO-
poe, Takmx kak Fabio Seixas (Camiseteria), Anderson
Thees (Apontador) u Paulo Novis (Infoglobo). Heecmotps
HO CTPEMUTENbHLIM POCT cTapTanos, bpaswnus npogon-
XAET OCTOBATLCS PECYPCHO-OPUEHTUPOBAHHOM CTPa-
HOM C LOMMHMPOBAHMEM MOHOMONMK B HETErA30BOM
otpacnu. Ho v 3pech 0gHUM M3 MPUHLMMIOB PO3BUTHS
ABNAETCS MOTMBALMSA KPYMHBIX MPOMBILLIEHHO-000bIBA-
IOLLMX KOMMAHWIA 3AHUMATLCA MPOBAEMAMM  HAYYHBIX
MCCNEeAOBAHMI M MHHOBALMOHHOTO passuTusa (R & D).

OgHako B CTPAHE M B APYUX OTPACIAX M Chepax AB-
CTBEHHO NPOSBAAIOT CeOst TEHAEHUMM, CBUAETENLCTBYIO-
e 06 nameHeHmsx yxe B brmxaniiuem GyayLiem s cro-
POHY MEePCMEKTUBHOIO PA3BUTUS BbICOKMX TEXHOMOTUM
u craptanos. bnarogaps pocratouHo GypHoMy pocTy
5KOHOMMKM, B Bpasmnmm ¢ kaxasim ronom ysenmumsaet-
CA KONMMUECTBO NPEACTABMUTENEN CPEAHEro Kacca. Yxe
ceropHs y 88 MUNNMOHOB Yenoeek ecTb foCTyn k MHTtep-
HeTy, yTo coctasnseT 46% HaceneHus Bcei CTPAHSI, 1
5TA uMbPA COXPAHAET TEHAEeHUMM pocTa . Ha aaHHbIM
MOMeHT Bbpasunus 3saHMMaeT BTOpoe MECTO B Mupe Mo
konuuecTsy nonssosarenei Facebook u Twitter. Takum
obpasom, B bpasunmm otkpeisatotcs Gonblume nep-
CMEKTMBBI A OHNAMH-OM3HECa.

BeHuypHoe uHBECTMPOBOHME B CTPAHE PA3BMBOET-
Csl CTPEMMUTENbBHBIMM TEMNAMU. MHTepecHo To, 4TO B
HacTosuee Bpems B bpasunum craprans nonyyaiot
MHBECTULMM B OCHOBHOM OT BM3HEC-aHrenos. IDTu
bOHAB HAYANU AKTUBHO PABOTATL NMLbL B NOCNEAHWE
nea-1pu ropa. Cornacro Brazil Startup Dealbook, &

* Startup Farm is another example of accelerator
programs that promote the development of
startups, Startup Farm differs from traditional
incubator programs in that it is designed specifically
for aspiring entrepreneurs who come to it with a
project at the idea stage. In the course of a month,
participants engage in study with such renowned
mentors in Brazil as Felipe Matos and Gustavo
Guida Reis (the president of Startup Weekend Rio).
At the end of the month, a demo day is organized
to which business angels and potential investors
are invited. The program is based on the Instituto
Inovacao with the cooperation of Microsoft and
Brazil Innovators (a collaborative project between
Silicon Valley and Brazil).

*21212.com is a network of accelerators focused
on IT projects located in two cities: Rio de Janeiro
(telephone area code 21) and New York (telephone
area code 212). Combining two area codes
we get the accelerator name 21212. This four-
month program has seed investment of R$20,000
($12,700) and the help of famous Latin American
mentors, such as Fabio Seixas (Camiseteria),
Anderson Thees (Apontador), and Paulo Novis
(Infoglobo).

Despite the rapid growth of startups, Brazil continues
to be a resource-oriented country with dominated
by a monopoly in the oil and gas industry. Thus, the
main principle of development here is the promotion
of R&D among industrial and extractive companies.
Some trends have emerged that indicate a change
in the direction of the development of high tech and
startups in the near future Due to rapid economic
growth in Brazil, the middle-class population is
increasing every year. At present, 88 million people
— about 46% of the population = have access to
the Internet, and this number will increase. Currently
Brazil has the world’s second-largest number of users
on Facebook and Twitter. Brazil has great prospects
for online businesses.

Venture capital investment in the country is growing
rapidly. At the moment, Brazilian startups are
receiving investment mainly from business angels, as
VC funds began to function only in the past two or
three years. According to Brazil Startup Dealbook,
in 2012, about 50 companies invested more than 80
startups, valued at approximately $250 million. The
list includes business angels as well as Brazilian and
European investment firms.

One ofthe main problemsin Brazilis how to implement
investors” exit. In fact, Brazil cannot fully apply the
strategy of Silicon Valley, where one of the main
startup objectives is launching an initial public offering
(IPO). Brazil's stock exchange, the BOVESPA, is not
as liquid as the stock exchanges in China and India.
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2012 ropy okono 50 kOMNAHMI NPOUHBECTUPOBANM
okono $250M & Gonee uem 80 crapranos. [Mpuuem
B YMCNIO 3TUX KOMNAHUIA BXOAAT BuaHec-aHrensl, 6pa-
3UbCKME M EBPONENCKUE MHBECTULMOHHBIE PUPMBI.

Hapsay co craptanamu B Bpasunum ects 1 npouxbie
KPYynHble KOMMNAHWK, KOTOPbIE CTAPAIOTCA 6bITb MHHO-
BALMOHHBIMW M NEPEHUMATb MEXAYHAPOAHBINA ONbIT,
Hanpumep, KocmeTuueckas komnamnus «Natura», ss-
NAOLLAACA OAHUM M3 IMAEPOB HA pbiHke JlaTuHckoi
Amepukn. M3 ee 500 cotpyaHmkos okono 300 yeno-
BEK COCTABMAOT LUTAT OTAENA HAYYHBIX UCCIIEA0BAHMM
v passutus (R & D). JanHas komnanms ogHoM 13 nep-
BbIX MPUMEHMNA KOHLUEMNUMIO OTKPbITbIX MHHOBOUMI:L
«Natura», cospana cneumanbHbii nopTan ana 06Cysx-
OEHMA NOTEHUMANbHbLIX MHHOBAUMOHHBIX MPOEKTOB,
4TO MO3BONMIO €M HANAAWTL TECHOE TBOPYECKOE CO-
TPYAHWMYECTBO C panom 3apybexHeix BY3os. Hanpu-
mep, B 2012 rogy kKoMNaHUs 3aKIK0YMIQ CornalieHme
C MHHOBAUMOHHO-06Pa30BATENLHON NAbopaTopueit
8 bocrone (CLLA). Tenepbs MHOIME MHHOBAUMOHHbIE
NPOEKTHI 419 KOMMAHKMKM Pa3pPabaTLIBAIOTCA U PEani-
3yI0TCA COBMECTHO C MCCnenosatensmu M3 Maccauy-
CETCKOrO YHUBEPCHTETA.

Pazsutne skoHomuku Bpasunuu uepes sHeppeHue
MHHOBALWMA NPEUMYLLLECTBEHHO B KPYMHBIX KOMMAHUAX
M3HAYAmNbHO BbINO Hanbonee NPUBIUXEHO K MOLENM
IOxHom Kopeu. B nocnegtue rogsl cutyaums meHseT-
CA B CTOPOHY MHHOBAUMOHHOTO MPeanpUHUMATENb-
CTBA U B Manbix npeanpusaTusx. Kpome Toro, yaenser-
¢ GOMbLIOE BHUMAHME PA3BUTUIO PETMOHOB CTPAHDI
u noneitke pasrpyauts sanstocts Can-layny, roe
npoussoautcs okono 40% BBl sceit ctpanbl. Cne-
AYIOLWM LLIArOM COLMASIBHO-3KOHOMMYECKOrO  pas-
BMTMA pernoHos bpasunuu, nocne nonHoro yaoenert-
BOPEHMs CMPOCA MECTHbIX PbIHKOB, ByaeT akTusHOE
MEXAYHAPOAHOE COTPYAHWUUECTBO M BbIXOL HA PhIHKM
cTpaH-cocenei B JlatuHckoin Amepuke.

2. Yvnn

Y Yunm cobcTeeHHas CTPATENMS MOAEPHU3ALMM U UH-
HOBALWOHHOTO PA3BUTUS SKOHOMMKM, 3AKIIOHAIOLLIASCS
B QHOIM3E OMbITA 3APYOEXHBIX CTPAH M MPUMEHEHUM
YK€ CYMEBLUMX 30PEKOMEHI0BATL cebs B 3TON 0bnactu
nHcTpymeHTapres. Hanbonee nopxogsiuen ans cneu-
UbUKM CTPAHBI SKOHOMUYECKOM CUCTEMOM, KOTOPYIO Mbl-
TAIOTCH BHEAPUTbL YMAMMLBI, — 3TO NPOTrPECCUBHBIA OMbIT
B COUMANBHO-3KOHOMMYeckom passuTum lOxHoi Kopeu
u TareaHa. B cTtpare pacumpsior noarotoeky cneuu-
QIUCTOB Yepes cucTemy 3apyBexHbIX CTAKMPOBOK M
obyyeHne Bce GOMbLIErO YMCNA CTYAEHTOB 3a pybe-
xoM. B Yunu ocoboe BHUMAHKE yaenaeTcs BOCIUTAHMIO
NATPUOTUYECKOTO U KOMAHZHOTO ayxa. [TpasuTenscTso
He BOUTCA OTMYCKATbL CTYAEHTOB 30 FPAHMLY M PYKOBOL-
CTBYETCA TEM, YTO B OyLyLLIEM SKOHOMMYECKAS CUTYALMS!
B CTPOHE CTAHET YNy4LLATbCS, M 3TO SABUTCS MABHOM MO-
TMBALMEN ANst BO3BPALLEHMS CTYAEHTOB B Yunu m Bynet

So far, the only path of development for startups and
investors is a merger with an international company.
On the one hand, it complicates the process of
attracting investors. On the other hand, it creates a
good opportunity for growth of the Brazilian economy
through international cooperation.

Along with startups, Brazil has big companies
that are trying to be innovative and learn from
international experience. One key example is the
cosmetics company Natura, the market leader in
Latin America. Out of 500 employees, 300 work for
the R&D department. The company was one of the
first to apply the concept of open innovation. Natura
has created a special portal to discuss potential
projects. This portal helped to establish collaboration
with international universities. As a result, in 2012
the company entered into an agreement with the
Education Innovation laboratory in Boston. From
now on, many projects will be launched jointly with
researchers from Massachusetts.

Currently, both the Brazilion government and large
companies have been taking part in implementing
innovations. While the government focuses on social
projects, large companies are introducing innovations
in the industrial field. Examples of such organizations
include Vali, itau, Bangy, and Fiat.

Development of the Brazilian economy originally
followed the South Korea model and was focused on
implementing innovation in large companies. In recent
years, the situation has changed to entrepreneurship
in small businesses. In addition, special attention
has been paid to the regional development and an
attempt to reduce employment in Sao Paulo, which
produces about 40% of the country’s GDP. The next
step, after the development of the regions of Brazil,
will be active cooperation and access to the market
of neighboring countries in Latin America.

The case of Chile

Chile has its own economic development strategy,
which is to analyze the experiences of other countries
and try to replicate the most successful ones. The
system that Chileans have tried to apply is closest to
the experience of South Korea and Taiwan. In Chile,
special attention is paid to education and patriotic
team spirit. It is developing a system of internships,
and in recent years more and more students have
been studying abroad. The government is convinced
that the country’s economic situation will soon
improve, which will encourage the graduates to
return to Chile and contribute to the application of
foreign knowledge and the development of strong
startup teams.

To strengthen teams and attract international staff,
the Startup Chile program was launched in August
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cnocobcTBOBATL POPMUPOBAHMIO CUIBHBIX  CTAPTAMN-
KOMQHZ, M3 OTEYECTBEHHbIX CNEUMANIUCTOB, NOMYYMBLLIMX
TEOPETUYECKME 3HAHUS (0BPA3OBAHME) M MPAKTUUECKMIA
OMbIT 30 PYBEXOM.

YKpenneHuio koMaHg, COBCTBEHHbIX  CMELUAIMCTOB-
MHHOBATOPOB M MPMBIEYEHUIO MEXAYHOAPOAHBIX CO-
TpyaHukos cnocobereyet nporpamma Start-Up Chile,
6naronaps KOTOPOM MHOCTPAHEL, MOXET NOMYYHTh 3-ro-
LUUHYIO BU3Y M COPUHAHCMPOBAHME OT rOCYAAPCTBA Afst
OCYLLECTBNEHUA MHHOBALMOHHbIX MPOEKTOB B SKOHOMM-
ke Yunu B pasmepe no $40,000. MnasHoe ycnosue — oH
pomxeH paboTaTs B CTAPTANE, 3aPErMCTPUPOBAHHOM B
Y, 1 BbiTb OPUEHTUPOBAHHBIM HA YAOBNETBOPEHME
CNPOCA BHYTPEHHUX PLIHKOB CTpaH JlatuHckon Amepu-
k1. bnaropaps 31O 5KkOHOMMUUECKON NONUTHKE CEroaHs
B Yunu CyLLeCTBEHHO YBENUUMICS NMPUTOK NPEanpmHu-
MmarTenei co Bcero KoHTMHeHTa. Brepseie nporpamma
6eina sanywera s asrycre 2011 roga, v B HacTosAwee
Bpems yxe 112 UHHOBOLMOHHBIX MPOEKTOB MOMyuMM
YKQ3QHHBIE TOCYAAPCTBEHHBIE TPAHTHI.

Ewe ooHMM NpUMepOM COLENCTBUS PA3BUTUIO BbICO-
KOTEXHONOTMYHOTO GusHeca B Ywnu ssnsetcs npo-
rPAMMA MOATOTOBKM creumanucTos Ha 6ase Founder
Institute. OteuecTBeHHbI npeanpuHMmaTens Adeo
Ressi B COTPYAHWYECTBE C AMEPUKAHCKMM MPEAnpw-
Humatenem u 6norepom Alan Colmenares cranm
uHMumaTopamu cospanma Founder Institute (Gonee
noapoBHO 06 MHCTUTYTE MOXHO Y3HATL HO CAMTE B
uHTepHete: hitp://www.startupchile.org/) cHadana s
Konymbuu, a notom m 8 Yunu. 3a asa roga wx cneup-
QNM3UPOBAHHYIO MPOTPAMMY MOBLILLEHUA KBANUDU-
KQUMM MPOLLAM PYKOBOAALLME COTPYAHMKM M Crieup-
anuctbl nout 300 BbICOKOTEXHOMOTMYHBIX KOMMAHMHM
u3 15 ropogos crpan JlatuHckon Amepuku.

BesycnoeHo, HO COUMONBHO-3KOHOMMYECKOE PA3BU-
e HYunm Gonbluoe BAMAHME OKA3bIBAET COCEACTBO C
BbicTpo passusaloLeics bpasununein. Yunuiusl cra-
PAOTCS MOKCMMANBHO MEPEHSITb €€ MPOTrPECCHBHBIN
onbiT B paccmatpueaemon obnactu. OpHako, no
cpasHenmio ¢ bpasunuen, Yunu obnanaet meHblueit
Mo NNOWA[M TEPPUTOPHEN, HE CTOMb BOMBLIMM HANK-
YMEM MPUPOLHBIX PECYPCOB M 3HAYUTENBHO MEHBLLMM
BHYTPEHHMM pbiHKOM cHbITa. OaHMM 13 rasHbIx Gak-
TOPOB 3KOHOMMUYECKOTO OTCTaBAHMA Yunu oT psaa
ApYrux cTpaH JlatuHckon AMepukm sBnseTca NpakTu-
4EeCKkM MOSIHOE OTCYTCTBME 3APYOEXHbBIX MHBECTULMH,
KOTOPbIE TAK GKTMBHO MOCTYMNAIOT, HAMPUMEP, B PA3-
BUTHE SKOHOMMKM bpasunmu.

3. Mekcumka

leorpaduyeckas 6nmzocts cTparbl kK «KpemHueson
nonmne» B CLLA, 6esycnosro, 6naronpuatHo cnocob-
CTBYET PAZBUTUIO MHHOBALMOHHOTO MPEANPUHUMATENb-
ckoro ayxa 8 Mekcuke. B nocnegHue rogel 8 3ToM cTpaHe
CTQMN OTHYETNIMBO 3AMETEH MOBBLILLEHHBIM UHTEPEC TOCy-
LAPCTBA, HAMPOBMAEHHbIM HO CTUMYNIMPOBAHKUE KPYMHbIX

2011. This program lets a foreigner obtain a three-
year visa and financing from the state up to $40,000.
The main condition is that the person must work at a
startup registered in Chile that is oriented toward the
Latin American market. The number of entrepreneurs
coming to Chile from across the continent has
increased dramatically, and 112 projects have
already received a grant under this program. Thus,
the state creates opportunities for entrepreneurs
doing business in the country and for training abroad.
The first results of these programs will be known in a
few years, when the graduates return.

Another example of promoting the development
of high-tech business is a program based on the
Founder Institute by Adeo Ressi and the American
entrepreneur and blogger Alan Colmenares formed
the Founder Institute first in Colombia and then in
Chile. Over the past two years, approximately 300
high-tech companies from 15 cities in Latin America
have taken part in this program

The proximity to fast-growing Brazil has a great
impact on Chile; Chileans are trying to adapt
Brazil's experience. However, Chile is limited in
size, in availability of resources, and in markets in
comparison with Brazil. What is more, it lacks the
foreign investment that plays an important role in the
development of the Brazilian economy.

The case of Mexico

The geographic proximity of Mexico to Silicon Valley
promotes its entrepreneurial spirit. In recent years
the government has focused on motivating large
companies to innovate (R&D in Mexico is 0.5% from
GDP). [The World Bank, 2014] These companies are
looking for new technology and ideas; therefore,
they ask startups for help. Startups, in turn, are mostly
oriented toward the U.S. market. This is a significant
problem but at the same time it has some advantages:
due to this chain interaction startups in Mexico have
contact with both local and international markets.

In the past ten years, the situation has begun to
change; recently the market orientation has changed
from the international market to the local one. Special
importance is placed on social innovation. Thus, the
government allocates special grants for development
in this area. Local startups have priority in obtaining
investment from state funds, if their projects are aimed
at improving the lives of local residents.

In developed countries, innovations focus on
improving  existing  technologies  (“supporting
innovation”), but Mexico geared more toward
disruptive innovation, which is characterized by ease
of use and low price and is designed for a large
number of people. [Christensen Clayton M. 2013]
An example of a disruptive innovation is the creation
of portable refrigerators. Not all Latin Americans
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KOMMQOHUIA BHEAPST MHHOBALMOHHBIE TEXHONOMMM (roCy-
papcreeHHbie GlogxeTtHbie pacxoas Ha HOKP 8 Mek-
cnke coctaenaiot 0,5% BBIM). Komnaruu, saHumatowm-
eCs MOMCKOM HOBBIX TEXHONOTUM U uaed, obpaLLatoTcs
30 MOMOLLBIO K CTAPTAMNAM, KOTOPLIE, B CBOIO OYEpPEdb,
B Oornbluen mepe opueHTMpoBaHbl Ha poiHok CLLA.
Brnaropaps TakoM uenouke B3GUMMOZENCTBMS CTAPTA-
nbl B MeKkcrke MMEeIOT CBsI3b, KOK C BHYTPEHHWM, TAK M
C BHELUHUMM PLIHKOMM, XOTS B MOC/eaHUE AeCATb neT
CUTYQUMSt CTANA MEHATLCS B CTOPOHY MPEWMYLLECTBEH-
HOrO Y4YETA MHTEPECOB M MOJIHOTO, CBOEBPEMEHHOTO U
KOYECTBEHHOIO YAOBNETBOPEHUS CMPOCA BHYTPEHHETO
PbIHKO CTPAHBI.

B ommume OT MHHOBAUMI, KOTOpPbIE HAMPABEHbI HA
YIy4LIEHWE CyLLECTBYIOMX TEXHOMOTMI («noanepxu-
BAIOLLME MHHOBALMMY) B PA3BUTLIX CTPAHAX, B Mekcymke
€o3aat0TCs GOMbLIME NEPCMEKTUBLI AN MOAPBIBHBIX MH-
HOBALWI», KOTOPLIE XAPAKTEPUIYIOTCH MPOCTOTOM B MUC-
MOMb30BAHMM, AELIEBU3HOMN M PACCYUTAHBI HO BONbLIOE
Konu4ecTso noaei. [prMepom «noapbIBHBIX MHHOBO-
LLMIZ» ABNAETCA CO34AHME MEPEHOCHbIX XONOOMNNbHUKOB.
He Bce xwutenun JlatnHckor Amepurku MOryT nossosmTh
cebe NpMobpPecTU CTAUMOHAPHBIE XONOAMIBHUKU, NO3-
TOMy MHOTUE IO CUX NMOP NoMnb3ytoTcs norpebamu. [Npo-
M3BOACTBO MOPTATUBHBLIX MEPEHOCHbIX XONOAUIbHNKOB
Bonee HM3KOro LIEHOBOTO AMAMNA3OHA YNPOCTHIO XM3Hb
MHOTUX IATUHOOMEPUKAHLEB.

HecmoTpst Ha cyuwiecTtsyiowme npobnemsl, HO MEKCUKAH-
CKOM PbIHKE 3KCMEPThl OTMEUAIOT NEPCNEKTUBbI, CBA3AH-
HblE C MHTEPHET-TOPrOBNEN M MOBUIILHBIMM MIATEXAMM.
MNoaTBepxaeHMEM CIYXUT Psad CTPATANOB, TAKMX KAK
«Botetiax, «Votelia», «Fuattribe», kotopble yxe ycnewwHo
byHKUMOHMpYIOT Ha pbiHke Mexkcrku. Oeyms Gonblum-
MU BEHUYYpPHBIMKM doHpamu aBnstoTca «Alta ventures» 8
Monterrey n «500» 8 Mexico City.

OcHogHble BbIBOADI

O cepbesHol NPenMyLLECTBEHHOM OPHUEHTALMM HA MO-
AEPHU3ALMIO U MHHOBALWMOHHOE PA3BUTHME SKOHOMMK
B COUMAINLHO OPUEHTUPOBAHHOM Brioke ctpaH Jlatuh-
ckor AMepuku ceropiHs roBopuTb ele paro. [pexae
BCErO, B 3TUX CTPAHAX HEOOXOAMMO PELLMTL PAZ, OBLLMX
BOMPOCOB COLMANBHOMO M MHPPACTPYKTYPHOTO Xapak-
TEpA, HYXHO YNYULLIUTL CUCTEMY OBPA30BAHMS, YCIIOBMSA
xm3Hu miopent. B GonblumHctse crpan JlatuHckon Ame-
PVKM BPEMS ANt MHHOBALMI €LLE HE MPULLNIO, MELLIQIOT
COLMANBHO-MONUTUYECKME NPOBAEMbl U HEYCTOMUM-
BOCTb 3KOHOMMUYECKOTO PA3BUTHS.

Hecmotps Ha 310, Yunu v Bpasunua sensiotcs nepe-
[OBbIMU FOCYAAPCTBAMM B OBNACTM PA3BUTUS MHHO-
BALUMM, YTO HO CErOAHALHUI OeHb AenaeT UX UHHO-
BAUMOHHBbIMKM LeHTpamu JlatuHckon Amepuku. B stu
CTPQHbI yX€ CErofiHsi CTPEMSTCS MPEeanpPUHUMATENH
HE TONbKO M3 COCEMHMX CTPAH, HO U3 Kpm3ncHow Es-
ponsl. Hapsay ¢ MHOCTPAHHBIMKM MHBECTOPAMM, MHTE-
pecC KOTOPbIX K MHHOBALMOHHBLIM MPOEKTAM B CTPAHAX

can afford to pay for full-featured refrigerators. As
a result, many of them create storage in the ground.
Thus, the creation of portable refrigerators in a lower
price range has simplified the lives of many people in
Latin America.

The growth of startups in Mexico is slowed by cultural
factors. The country has developed a negative attitude
toward failure. Reputation plays a big role, and if for
some reason the first business is unsuccessful, it will
be difficult for an entrepreneur to obtain financing
on their next attempt. The situation is completely
opposite to that in the United States, where a bad
experience can offer a valuable lesson and shows a
proof of commitment for investors. This cultural factor
complicates the forming of a strong team, as many
talented people prefer a more stable job to working
in a startup. Due to economic instability in the country,
investing in startups is considered risky. On average,
the country experiences a crisis every five to seven
years, and the situation made worse by corruption.

Despite all the problems, Mexican market experts
see potential in Internet commerce and mobile
payments. Thus, such startups as Botetia, votelia, and
Fuattribe have been already successfully operating
in Mexico. Two large venture funds are Alta ventures
(http://www.altaventures.com), which is located in
Monterrey, and 500 in Mexico City.

Conclusion

Itis still too early to speak of innovations in the socialist
bloc of Latin American countries today. Social and
infrastructure problems, such as improvement in
the education system and living conditions, must be
solved there first.

Despite the challenges that they face, Chile and Brazil
are advanced in the development of innovations,
which makes them innovation centers in Latin America
today. These countries are attracting entrepreneurs
not only from neighboring countries but also from
Europe, which is still mired in recession. Along with
foreign investors, whose interest in recent Latin
American projects has been growing, the countries
have been forming their venture communities,
consisting mainly of individual business angels at the
moment.

Thus, the development of incubators and the creation
of various startup assistance programs demonstrate
the growing interest in innovation among Latin
American countries. Despite the fact that programs
like Y Combinator, TechStars, and 500 Startups are
open to the most promising projects and a resident
of any country can apply to participate in those, the
opening of 21212.com, Startup Rio, Startup Chile,
and Waira in Latin America shows that Silicon Valley
is no longer the only place for startup development.
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JlatuHckoi AMepuku B NOCNeaHee Bpems HEYKIIOHHO
PACTET, BHYTPK COMMX CTPOH GOpMHUpYeTCs BEHUYpP-
HOe COOBLLECTBO, IMABHBIM OOPA3OM M3 WHAMBUMAY-
QIbHBIX OTEYECTBEHHbIX OU3HEC-HrENoB.

O Ttom, uto B JlatnHckoi AMeprke BO3PACTAET MHTE-
pec K MHHOBALMSAM, CBMAETENLCTBYET W PO3BUTME TO-
KUX MHPPACTPYKTYPHBIX OBBEKTOB, KaK MHKYHATOPBI 1
CO30CAHUE PASMMYHBIX CTUMYIIUPYIOLLMX MPOMPAMM LS
HaumHaowwmx crapranepos. Koneuno, «Combinatory,
«TechStars» 1 «500 Startups» OTKPLITEI AN CAMBIX NEP-
CMEKTUBHbIX MPOEKTOB, 1 PE3UAEHT MOBOM CTPAHBI MO-
XET MOAATL 3ASBKY HA YY4OCTUE B UX MPOrPAMMAX. Tem
HE MeHee, Hammuue Takux nHkybatopos, Kak «21212.
comy, «Startup Riox, «Start-up Chile» u «Wayra» 8 Jla-
TUHCKOM AMEpHKe, CBUAETENBCTBYIOT O TOM, 4TO «Kpem-
HMEBAS JOMMHAY» YXE HE ABMSETCS EAMHCTBEHHBIM Me-
CTOM, 611AroNPUATHBIM 19 PA3BUTHS CTAPTAMOB.

PesynbTtaTsl nogbema akoHomuk Yunu v bpasunuu 3a
NoCneaHWe rogbl CBUAETENbCTBYIOT O MPOAOMIKEHMM
POCTA TEMMOB MHHOBALUMOHHOTO PO3BUTUS CTPAH.
Kpome TOro, 3TM rocynapcrsa CTPeMATCS OKTUBHO
B3OMMOLENCTBOBATL, YTO TAKXKE XAPAKTEPU3YET WX
KOK CUITbHBIX SKOHOMMYECKMX MIPOKOB HO MEXAYHQ-
pPOLHOM apeHe.
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3. Mo matepwmanam nekumit The Greatest Innovations
of Silicon Valley (BUS 117) / Eugene Shteyn /
Continuing Studies - Stanford University.

4. Mocnenosa T.B. lNepcnektvebl B3aMMOAEHCTBMS
Hayku, BU3HECa W roCyAapCTBA B YCNOBUSX GOP-
MWMPOBAHMS MHHOBALMOHHOM 3koHOMMKM Poccuu:

moHorpaduma. M.: Uanatensckuin Jom «Haykay,
2012.— 104 c. / ISBN 978-5-9902334-9-2

5. MNocnenosa T.B. MNpouecc dopmuposarms npea-
NPMHUMATENLCKUX yHUBEPCHTETOB B Poccun / T.B.
Mocnenosa, H.IN. Meawerko // MUP (Moaeprmsa-
umst. Munosauuu. Paseumme). — 2013. — Ne 2 (14). —
C. 66-70.

6. Baranenko S.P., Dudin M.N., Ljasnikov N.V.,
Busygin K.D. Using environmental approach to
innovation-oriented development of industrial

Regarding creation of the right product, most startups
in Latin America are finding a niche in creating social
innovations funded by the state or copying and
implementing successful overseas projects by first
adapting them to the specific conditions of a specific
country. With regard to the formation of teams, the
development of incubators plays a significant role,
in due to the mentoring of a new generation of
entrepreneurs. This factor can attract more talented
people who prefer to work for more stable companies
instead of risky startups.

The economic development of Chile and Brazil
over the past several years clearly shows continued
progress in innovation growth in those countries.
In addition, neighboring countries will continue to
cooperate actively, which once again demonstrates
the creation of a strong economic player in the
international arena.
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